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U.S. Women and Citizenship Learning Outcomes Response
The course was quite insightful and they boosted my understanding throughout the course.From the assignment about American Women & Citizenship, I have learned that women have been fighting to activate their citizenship rights. In the past, women were not allowed to take part in elections in the United States of America. This lead to the formation of the women suffrage movement that was geared at fighting for their rights. In addition, women in the United States of America were not viewed as citizens and could not be allowed to vote. “In fact, the Fourteenth Amendment (1868) defined citizens and voters as “male” – a setback for suffragists”. Different women formed suffrage movements which were all working towards making women in US realize their rights. As time went by, in 1890, the two organizations reconciled and formed the National American Woman Suffrage Association. 
I deduced that following on the movements that were formed by women, it is clear that women were working towards asserting that they were full and independent members of the society. In the early 20th century, it was viewed by many people in the society as a turning point in the American society. This was a period that was filled with economic extremes, wartime mobilization as well as federal regulations. In 1920, women in the United States were granted the right to vote. During the same period, women in the United States were seeing fighting for the activation of their citizenship. 
I have learned that the passage of the 19th Amendment did not mean a pass for all American women to vote. Instead, the 19th Amendment made the law that asserted that men were the only ones allowed to vote unconstitutional. Women were still going through scrutinizing in order to be given a pass to cast their vote. There were a maze of state laws that were based upon mental competence, residency, citizenship and age as well as other factors that were in most cases keeping them away from the polls.   
[bookmark: _GoBack] The fact that the society viewed women as people who were not in a position to be involved in the rigors that were taking place in voting is suprising. Women were seen as fragile beings who could not lead by any means. In addition, the White women were also having the perception that the black men were not in a position to qualify to vote. However, when the black men were given a chance to vote, many white suffragists were outraged by the fact that black men had won the vote before them.  
Although there seems to be some pending barriers to voting, women in the United States seems to have been brought onboard in the voting arena. In addition, the society has evolved since the 19th century and women have been given a chance to vote as well as vie for the different top seats in the national politics. This attained climax when during last year’s presidential elections in the US after the country elected a Black American as the Vice President. Kamala Harris has proved that the suffragists did not work for nothing – their efforts have been rewarding to the whole United States society. The election of Kamala Harris left many people with their mouths wide open since it was an historical achievement for the Black Americans. Attaining the second top seat was a miracle to many, but with Kamala Harris, it only called for determination. 
Another thing that I learned is that beauty has always been shifting as the fashion trends and social norms do. This has been clearly shown on the different social media platforms such as Facebook and Instagram among others. The latest trend entails sexual dresses such as swimsuits and lingerie which makes women to appear so attractive to the male audience. This is the point where women have been used as sex objects in order to attract customers to certain products. Some of these clothes are not comfortable to put on. In addition, advertisements portray women in one light. For instance, perfume commercial ads includes information that portray women as “easy to go” beings. These perfume commercial ads entails sex appeal messages that indicates that women are used as sex objects.  
Advertisement have for over two decades been perceived to be using women as sexual objectification. Through sexual objectification women get degraded – get converted into just mere objects. Sexual objectification ensures that a woman’s personality as well as dignity are ignored. This points out that advertisements such as the ones involving perfumes and clothes that show some parts of the body that are supposed to be covered means that the woman’s dignity and personality are degraded. Such advertisements have been aired frequently and posted on the billboards raised along some of the major highway in major cities around the world. 
Conclusively, I have learnt that women have for a long time been seen as second-class beings. The society appears to be valuing men more than women. For instance, in the past women were not allowed to vote in the US as they were perceived not to be in a position to reach for viable decisions with regard to voting. In addition, in the recent we have seen women being sexually objectified in some ads running on live bill boards as well as on the social media. The traditional media such as newspapers and TV have also not been left behind in airing such ads that depict sexual objectification of women.   
    
